1| eRmERTHHLERSTECLAK

—xt Allen 4 gt & & 1216 00 H &
BEE FKE

RHEHZ2EENmEEANERS R0

— A THHEZ I FTAA
Rt NHE
BTN MALUS TR R RERE R — Tt

43T
#& E B

BT EFHRBESRADRIATR
o F 8




10 SFAIET—H. SRR ER5RNE
HL

PESERERPNEERNE: RREY
BRE PRERE HES

4R ETE R 0 B ARG B LS R 22
B B B B ma4

7 B K R B
O REFE AR
AN RABELEMRENE
WL BRER FAHF

mABMFITIR(F37%H)




CONTENTS

E Financial Development, Commercial Credit and The

Growth of Chinese Enterprises
Qiwei Zhao Changfeng Xu

@ The Stock of Human Capital and the Service Structure
of Industry
Hao Chen Yi Ding
The Formation and Influence of the Interest Group of
Feudal Bureaucrats: An Analysis Based on the New
Institutional Economics
Decai Yang Yiwen Liu

Organizational  Characteristic  Antecedents and
Performance Consequences of Ambidexterity: A Me-
ta-Analysis

Zhen Pan Chaoying Hu

Research on the Relation of Government Intervention,
character of director background, and Financial Con-
straints

Ye Sun Yan Xu

CONTENTS




Key Stage of Innovation: Review on
Innovation Implementation

Hao Zhou Qian Ma

The Perceived Value of Luxury by Chinese Consum-
ers: The More Expensive the Better
Yunhui Huang Zengxiang Chen Zhijie Lin

Goal Orientation in Organizational Research: A
Review of Literature and Future Research Directions
Yan Huang Yong Huang Jisheng Peng

Research on the Impact of Product Category and Con-
sumer Heterogeneity on Online Comment Intention
—In the Comparative Scene of Online Comment and

Consuming Experiences

Xu Zu Weiping Yu Yangbo Sun

Study on the Dimensions and Measurement of

Human Capital
Zhihong Xie Weizheng Chen Shuqin Tang

mABMFITIR(F37%H)




